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The logistics industry in Europe is not 
pan-European. Each country has its own
particular characteristics, culture, language,
traditions, business practices and laws.
Following Eastern European Logistics and
Logistics in Spain, Logistics in France is the
third in a series of country reviews of the
European logistics industry.

France is the second most developed market 
for logistics outsourcing in Europe, behind the
UK. Whilst logistics outsourcing is a growth
sector in France, declining industrial volumes 
in particular have impacted on the profitability 
of outsourced logistics operations and 
economic uncertainty has put off outsourcing
decisions until more stability is evident.
Furthermore, industrial strike action and rising
fuel costs have further impacted on the
profitability of contract logistics operations.

The influx of foreign logistics providers into
France over the last decade includes Hays
Logistics, Christian Salvesen, Exel, DHL
Danzas, Wincanton (through P&O Trans
European acquisition), UPS Supply Chain
Solutions, TDG, TNT (TPG), Schenker and
Tibbett & Britten. These non-French operators
have progressed with varying degrees of
success, with some notable failures. Meanwhile,
domestic companies such as Geodis, Norbert
Dentressangle, FM Logistic, Gefco, Giraud and
Heppner have developed logistics services from
a traditionally road transport-focused base. Both
groups of companies have had to develop in
different ways, with varying strategies employed.

The Brief will provide a background to the
French logistics market, a review of industry
sector growth and opportunities, an analysis of
market value and outsourcing rates, competitive
analysis, concise profiles, a logistics contract
review and a news round-up, covering the key
events over the course of the last 12 months.
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Logistics in France: Opportunities in a Challenging Market

Logistics in France: Opportunities in a
Challenging Market will enable you to:
• Understand the growth opportunities in this

strategic country;

• Review the competitive landscape;

• Track the development of key industry sectors;

• Study the key issues and trends in the market;

• Analyse future trends and forecasts.

Logistics in France: Opportunities in a
Challenging Market will provide you with:
• Detailed profiles of leading players in the

French logistics industry;

• Logistics industry market values and forecasts
to 2006;

• Current logistics outsourcing rates and
forecasts to 2006;

• An analysis of the key trends facing logistics
providers in this key European market;

• A review of contract awards and a round-up of
recent news.

Chart: Comparison of outsourced vs total logistics
growth rate in France, 2000-2006

Source: Analytiqa
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