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About this Report: 
 
This report sets out to identify the key RFID issues, trends and developments that 
influence the operations and profitability of manufacturers, retailers and logistics 
providers. Logistics providers, the supply chain facilitators, will play an instrumental role 
in the success of the new technology - but what does RFID mean to them in practice? 
 
Analytiqa surveyed supply chain managers and RFID project managers at leading 
manufacturers/distributors, logistics providers (3PLs) and retailers across Europe to 
better understand the perceived role of 3PLs in RFID implementation and determine key 
requirements across sectors. The research also explores views on key issues including 
the future for RFID; the importance of standards, and the potential business models and 
cost structures likely to impact RFID implementations moving forward. 
 
RFID in Retail Logistics – Expectations of the 3PL is a unique piece of research from 
Analytiqa. The quotes and opinions stated in this report are all reproduced with 
permission of the interviewees.  
 
Many respondents were happy to be quoted and Analytiqa thanks them for contributing 
to the research. At the same time, several companies were willing to provide their valued 
opinions, but asked to remain anonymous, a request with which Analytiqa is happy to 
comply. 
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 Contact Details 

 
For more information, and to order this research, contact the sales team at: 
 

Gate House 
Fretherne Road 
Welwyn Garden City 
Hertfordshire 
AL8 6NS 
Tel: +44 1707 37 22 11 
Fax: +44 1707 37 22 99 
Email: sales@analytiqa.com  
 
Or visit: http://www.analytiqa.com/RFIDinRetailLogistics.asp  
 
 
Other Analytiqa Research Reports: 
 
Global Logistics Contracts Database 
 
European Logistics Contracts Database 
 
Who’s Who in UK Logistics – Analysis of 45 Leading Players 
 
Growth Strategies and Trends in UK Logistics 
 
Who’s Who in Global Logistics and Forwarding: An Analysis of Leading Global Logistics 
Companies and Freight Forwarders 
 
Who’s Who in European Logistics: A Statistical Analysis 
 
Eastern European Logistics: Opportunities for Logistics Providers 
 
European Supply Chain Director Survey: Decision Making and Outsourcing 
 
Logistics in France: Opportunities in a Challenging Market 
 
Logistics in Spain: Understanding a Developing Market 
 
 
Analytiqa’s Custom Research: 
 
In addition to publishing research reports, Analytiqa works with logistics and other 
companies on tailored research. Analytiqa has worked with some of the world’s leading 
global logistics companies, supporting their need for information on business 
development, market and competitor issues. Examples include lead generation, market 
entry and detailed competitor profiling.  
 
For more information, contact us on +44 1707 37 22 11 or send an email to 
customresearch@analytiqa.com. 
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